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Organicshareof agriculturalland
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Organicfarmingin Austria

Number of organic holdings

25 000

21 728

19 028
20,000 18 542 / —® 20779
/ 2016: 21.82(oldings
15 000

/

10 000
- 000 / Organic holdings account for 19 % of
/ agricultural holdings in Austria
1 539
O T T T T
1990 1995 2000 2010 2015



Organicsalesin Austria
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Organiclabelling

EUOrganicLogo
A Jointorganiclogo

A Provideshe sectorwith a
visualidentity

A Mandatorysincel July
2010

AMA-Biosiegel / AMAOrganicSeal

A Voluntarilyaddedto the EU
organiclogo

A Indicatesorganicfoodsof
particularlyhighquality

A Foodsafetyand quality




Communicationstrategy- objectives

1. Promotionof salesof organicfood products

2. Increasincgawarenes®f organiclogoswhichare
availableindiscriminatelyto all producersand

n ‘bli

processorsn the domesticmarket
I EUorganiclogo
I AMAorganicseal

3. Communlcatlngj(nowledgeaboutthe special
characteristic®f organicfarming organicfood
products




Targetgroups

Heavy Users

A 7 %of households
A 2/3 of organicsales

A Strategy

Reinforcetheir choice
of organicfoods

Light Users

A 74 %of households
A 1/3 of organicsales

A Strategy

Raisethe positive
Imageof organicfood,;
EUorganiclogoasa
neutral,safeand
trustworthy organic
label

NonUsers

A 19 %of households
A noorganicsales

A Strategy

Create a positiveamage
of organicfood
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Mehr Blo. Mehr Genuss.

Meine |

dvertorials

Das EU-Biologo kennzeichnet Lebensmittel aus gesicherter biologischer Herstellung. Darauf baut die neue
AMA-Biosiegel-Richtlinie auf und garantiert die hohe Produktqualitat Ihres Sortiments. Damit kénnen die
Konsumenten noch stirker auf eine behdrdlich genehmigte, zuverlissige Orientierung beim Einkauf vertrauen.
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OrganicPromotion Days




